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GUIDANCE ON THE COMPOSITION AND STRUCTURE OF THE BOOK REVIEW
 SUBMITTED TO COFFEE & TEA MARKETING JOURNAL
 

The book review should be written in English, in a clear, succinct and accessible manner. Authors must sign upon submission a statement indicating that the submitted work is their original work, complies with the ethical guidelines for research in the area of study, and is not under publication consideration elsewhere. Breaches of ethical standards will result in immediate withdrawal of the manuscript, notification of the breach to journal readers and other affected parties.
 
1. COMPOSITION

1. Fonts:
a. Author’s/co-author’s name: Cambria, 20 points, centred
b. Title: Cambria, 24 points, bold, centred
c. Subtitles: Cambria, 14 points, bold, left-aligned
d. Body of the paper: Cambria, 12 points
e. Table: Cambria, 10 points
2. Margins: 2,5 cm
3. Line spacing: 1,15
4. Body of the paper: justified
5. Spacing:
a. Title, sections and subsections: 6 points
b. Body of the paper: 0 point
6. Indents: special protrusion (“first line”) – 1,25 cm

 2. STRUCTURE OF THE BOOK REVIEW

1. Name and surname of the author and co-author (if any)
2. E-mail address 
3. Affiliation 
4. Title
5. Text of review
6. Brief information about the author (up to max. 5 lines)
 
3. REFERENCES (if any)
The References (in alphabetical order) list contains only works cited in the paper and all works cited in the paper must be listed in the References section. Please refer to https://apastyle.apa.org/  or https://ctmri/zakładka z wytycznymi/ for complete APA Reference.
Parenthetical citations: (Taylor, 2021; Lee, 2022; Jacobs & Løber, 2023) or (Jerrentrup et al., 2023)
Narrative citations: Taylor (2021), Lee (2022), and Jacobs and Løber (2023) or Jerrentrup et al. (2023)
4. SUBMITTING THE BOOK REVIEW

Articles should be submitted preferably as a Microsoft Word document (.docx). Manuscripts should be in English. Contributors whose native language is other than English are encouraged to consult an English language specialist to ensure that the manuscript is suitable for publication.

Submissions should be made through the email our editorial team: ctmj@ctmri.eu

Be sure to attach paper and abstract, title page and author details as two separate Word files (.docx) as specified in the guidelines for contributors.

In the case of difficulties please contact our editorial team directly by email: 
przemylaw.luberda@ctmri.eu or grzegorz.maciejewski@ctmri.eu


5. OPEN ACCESS AND LICENSING
 
Article Publication Charge (APC)
This journal offers authors the ability to publish their articles Open Access: immediately free to read, download, and share. Publishing in Coffee & Tea Marketing Journal is free.

Open Access Licensing and Copyright
Coffee & Tea Marketing Journal articles that publish Open Access are published under the terms of the Creative Commons Attribution License. The CC BY license permits commercial and non-commercial re-use of an open access article as long as the author is properly attributed. 
